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FREE PRACTICAL TEMPLATE
Marketing Campaign Brief
A simple starting point for organising your next marketing campaign. Complete the sections you can, then use your answers to guide planning and conversations with your team or marketing partner.

1. Campaign overview
Campaign nameWhat you will call your campaign



What are you promoting?Product, service, event, offer, or business initiative.



What do you want this campaign to achieve?Describe the desired outcome in plain English.



2. Audience and message
Who is this campaign intended to reach?Think about the people or organisations you want to engage.



What is the main message?What is the one thing you want your audience to understand?



What action should someone take next?For example, make an enquiry, book a conversation, or visit a page.



3. Delivery considerations
Where might this campaign appear?List the channels you are considering. You do not need to use them all.



When does it need to run?Include any important launch dates or deadlines.



What resources or budget are available?Consider people, creative assets, tools and approximate spend.



4. Measuring progress
How will you know whether it has worked?Choose a small number of relevant signs of progress or outcomes.



Who is responsible for the next steps?Record owners and any immediate actions.






Before you begin
Review your answers. Are the objective, audience, message, and next step clear? If not, these are useful questions to resolve before creating campaign materials.

Need help turning your brief into a campaign? 
Archer Marketing supports growing businesses with marketing strategy, systems and practical delivery.
www.archermarketing.co.uk




ARCHER MARKETING | AIM. BUILD. GROW                                                                                                                   www.archermarketing.co.uk 
image1.png
IIIIIIIIIIIIII




